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Introduction'

Ton Geurts,
Business Director,
BISCI
2019 - Current

Vievi

1986 — 2007: Multiple executive roles

@ DSM Nutritional Products (former Roche Vitamins)

* Legal Counsel, General management, building Internet capabilities,
Acquisition Integration, Purchase / Supply Chain Integration
management

2007 — 2014: Procurement executive

@ AkzoNobel, paint and performance coatings (B2B & B2C)

*  Chief Procurement Officer, Key Supplier Account Management, setting
up joint ventures, Integration management (ICl)

2011 - 2018: Chairman Advisory Board / Board Member
@ Solidaridad, Dutch-based global NGO for social & ecological supply
chains, with ~900 employees

2014 - 2019: CPO and SVP Supply Chain
@ Bekaert, Steel wire transformation and coatings, active on 90 sites in
40 countries, with various joint ventures in Latam, China and EU
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AkzoNobel

Solidaridad

@ BEKAERT
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I. BISCI introduction

Il. Global trends form a burning platform
lll. Drive towards meaningful change, with a Program Management Office (PMO)

IV. Circularity and its benefits
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Our Strategy journey .

Extraordinary Supply Chain Innovation
w '——1
The Brightlands Institute for Supply Chain Innovation is about bridging... = =

Research, impact & education

* Reinforcing collaboration between research, impact and education

* Enabling researchers to engage in business-driven projects, aiming to use these
results in high-level academic output

* Delivering cutting edge sustainable and digital supply chain innovation for
stakeholders in public and private domain

* Creating career paths to reward an active role in BISCI projects

Organisations of Fontys, TNO and UM

* Cooperation between the various organisations
* Joint research projects, combining expertise
* Joint development of educational activities/materials

W R

\ Roman water management > 2000 years ago
A
% Maastricht University QFOII tys

University of Applied Sciences
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Chemical Ecosystem: BISCI is collaborating with ~Agrofood Ecosystem: Several research projects
Groene Chemie coalition in the National are in the funding stages to research

sustainability of international supply chains,
from Africa. Healthy Primary School of the
Future project completed.

Groeifonds, alongside Brightsite, TNO, Corbion,
Cosun and Chemelot to develop a biobased
feedstock, circular economy and recycling of
waste as feedstock models, including supply

_ - Logistic Ecosystem: BISCI, having co-created
chain and logistics consequences.

Supply Chain Valley, now- sup.pbrtf .the further
development of the Ioglstlcs hub of North
Limburg into a leading knowledge and capability
centre for logistics in Northern Europe. We will

develop a home for various transformational
" initiatives in the region such as Pioneers EU, Top
Corridors and Regiodeal Noord Limburg. VDL
e Mo;dalshlft suppont was a key project.

a s

Healthcare Ecosystem: The Healthcare Hub has
been created between Boston Scientific, Arvato
SCS, Philips and BISCI. The collaboration to
improve  hospital inventory  management
processes is in full swing, with early proof of
concepts having been successful. Scaling up with
Dutch/Limburg hospitals ongoing.

An international ecosystem*: Through our, Fair-_.:
and Smart Data spearhead we are fostering an
international  ecosystem  for  Sustainable
transmons~ fo,r smaltholder farmers through
transformlng global commodity supply chains.

Scope 3 CO, research ecosystem: Cross-cutting
research themes have started reséarch] on .- -
Scope 3 CO, emissions, investigating SBTi,
registration methodology with our ecosystem
partners and municipalities in our region.

Circularity ecosystem: Under de:v,elo.pment and
foreseen to begin in 2023 y ;

* FSD is currently a UM ecosystem 6 g ) | N
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Project completed

Modal shift phase 1 risk assessment and phase 2
feasibility study (VDL Nedcar)

Best practice warehouse KPIs (SCV, vidaXL)

Sustainability journey and CO2 measuring and
reporting (SCV, Arvato SCS)

Sustainability governance and risk management
process (Synthomer)

Sustainability governance (vidaXL)

Sustainability governance/rating (Dundee Precious
Metals)

Sustainability governance/rating/KPI Dashboard
(Capri Holdings; Michael Kors)

Sustainable governance/KPls/ procurement
development (Pon.Bike)

McKinsey Global Procurement Excellence 360 Tool
Analysis and Study

Projects ongoing

Healthcare Hub — Digitisation
Feedstock Transition (Chemelot, Brightsite)

Safety for Fresh Food
Sustainability governance roadmaps

Sustainability procurement support

Circular economy strategy workshops with
Bertelsmann Arvato

McKinsey Global Procurement Excellence
Tool training and development, CPO
checklist

Ongoing collaboration with Supply Chain
Valley

Projects upcoming

Healthcare Hub Phase 4 and further
projects, new application via
Geostick/Flemish bloodbanks

Modal shift Phase 3 (VDL Nedcar)
Execution TopCorridors Programme

Sustainability Governance Support
(vidaXL, Michael Kors, Synthomer)

Sustainability executive training (UM-
MBA)

GHG Scope 3 CO2 training (Synthomer)

Procurement development (Hytrol, Tata
Steel EU/ljmuiden)

i

arvato i, PHILIPS o

BERTELSMANN

MICHAEL KORS

\Vib|m  solidaridad ‘%

Rabobank

viday% ) Dundee

@osm  Deloitte. BoscH McKinsey

& Company
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ZERO

EMISSIONS ENERGY
Natural disasters Regulatory pressure Companies ask suppliers
e.g. Drought, increase in forest e.g. Joe Biden set target for net zero to deca rbonize
fires, more hurricanes emissions by 2050

e.g. BASF climate neutrality by 2050

COVID pandemic Communities advocating Geopolitical Issues

“66% say it’s more important to limit for action e.g. Russia — Ukraine Conflict
climate change after COVID-19.”

e.g. Greta Thunberg at UN Climate Summit
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Value Chaln . rchestratlon'

(m. | rodi

* Value Chain Orchestration is the new norm.
* New fashion: Suppliers moved up the value chain and became partners. Built trust and
a shared vision.

Procurement Maturity and Value Creation
Value creation Primary provider of business
insight & business Foresight
Business Value . -
Value Chain Orchestration
Manaqging value chain Go-to-market
cornstellations (role of supplier) differentiation
Business model Procurement with
Procurement Value growth purpose
Business Partner
Strategic procurement  Savings focus
Savi
nos Category Management
- Demand & supply  World-class
SUPPDOrL Funcktion power-balancing me[hgdo[gg}r
Operational . |
Efficiency PP Sourcing
Tactical
>

Procurement maturity

Mevi BISCI






Earth Overshoot Day “
1 Earth 1971 - 2022 1.75 Earths

December
November
October
September
August
July

June

Ma

~

April
March
February

January

% ZC:;:HOOT FOdQF@ G cbol Fostpeint Netwsil Source: National Footprint and Biocapacity Accounts 2022 Edition

DAY data.feotprininetwork.org
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Will other megatrends alsb chang_. as a ,e;ult?

Gigantism De-Globalisation

Negative impact from gigantism
seen in the recent Suez Canal Crisis
and the irrelevance of Airbus A380.

Globalisation operates mostly in the
interests of the richest countries, which
continue to dominate world trade at the

. .. . .. expense of developing countries
Regionalisation/Nationalisation of

certain production areas will be
realised sooner or later (PPE,
Microchips, Medicine, Batteries
etc.).

Transnational companies, with their
massive economies of scale, may drive
local companies out of business

Supply chains become long and
unsustainable. Products manufactured in
one part of the world, supplied to
another and after use returned to a
different country for recycling e.g.
electronics, clothing, heavy machinery
etc.

Vievi 1 BISCI

“Size could become a
handicap”




Increased Regulatmns pushlndu,str :
_ N b £

Increased
Regulatory
Pressure

Increased
Transparency
& Reporting

Industry
Cooperation

Industry & National
Commitments

ievi

REACH, RoHS (EU, US, China)
Conflict Minerals (US, EU)
Human Trafficking (US, EU)
Corruption (UK Bribery Act)
European Green Deal

Paris Agreement

GRI Standards

EU directive on reporting (4/14)
Integrated Reporting (US)
Social Networks

Global Compact

Other initiatives in other industries such as AIM Progress
(FMCG),

TfS (Chemical), GSCP (Retail)

What about our industry?

Industry commitment of 87 companies to 1.5°C
(AstraZeneca, Burberry, SAP, HP etc.)

National commitment to climate targets (China
carbon neutral 2060, EU carbon neutral 2050)
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COMPLIANCE

& N
G RI 3 @9
D

s AIM '

o¥'s PROGRESS | SUSTAINABILITY

Global
Social Compliance
Programme
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Scope 2 Scope 1
INDIRECT DIRECT
&
Aj N
| i
Scope 3
@ Fesiels
II INDIRECT
purchased J \ m‘““
good§ and transportation
services . \ and distribution
g Resting & coalng ok gk vse o=
) lessedesies cfomlpany &
- acilities
capital ’. J
gOOdS .' m /

S y
employee

processing of

fuel and commuting sold products
energy related x -D
activities E !g Blisness :o . p:ny.
- travel L
transportation vehicles
and distribution waste
generated in
operations
Upstream activities Reporting company
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Scope 3
INDIRECT

>
-]
use of sold E leased assets
P end-of-life

treatment of
sold products

Downstream activities
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you today?

Where are

“Itis not a “It is a problem” “Let’s solve the “It’s an opportunity

Vievi

problem”

Let’s ignore or
understate the
problem

Let’s minimize our
responsibility

Let’s minimize the
problem & throw
some money at it
to show we're
contributing

It’s about our
reputation and
how we are viewed
in the world

Our customers and
shareholders are
putting pressure
on us to solve the
problem

17

problem”

We need to add
costs to monitor the
issues

We need to
understand what is
going on and be
transparent in our
results

We can use our
business capabilities
to find solutions

to create shared
value”

We can lower costs,
grow revenue or
differentiate our
value proposition by
addressing social
and environmental
problems

Incorporating social and environmental issues into strategy and operations is the major
transformation in management thinking now

BISCI
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lll. Drive towards meaningful

change with a Program
Management Office (PMO)
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Colead AkzoNobel
to DJSI No°1

Get Bekaert
Platinum in
EcoVadis

Chairman Board
Solidaridad

Develop Fair and
Smart Data

Now leading their industry in terms of sustainability
Make it a leading member of Together for Sustainability

No°1 in metallurgic industry
Gold medal (>65 points) in EcoVadis as CPO
As of March 2022, Bekaert has a Platinum in EcoVadis

Global network NGO >900 employees funded with > €50 Mio per year
Deep impact in agro commodities from farmers to leading MNCs

Gain funding for challenge-driven research program, to create
meaningful pricing for smallholders and data protection
Together with Solidaridad and Rabobank

Leadership in sustainability creates more share of wallet & new business opportunities

20
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Where to start?

@BE&E?&”AGE#%G"*ALS
A Empowering
» Sustainable

Decisions

@
SUSTAINABLE
DEVELOPMENT

* International Standards for * Sustainable Development Goals * Global Reporting Initiative (GRI)
Organisation (ISO) are (SDG) by the United Nations (UN) promotes economic, environ-
internationally agreed by experts mental & social sustainability

* From the 2030 Agenda for
 E.g. Environmental management Sustainable Development e Established in collaboration UN

eCO‘\{OdIS

Baseline 2 roadmap to improvement

Vievi 21 BISCI
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Establish a baseline

Based on:
* Green Deal targets by 2030

* GRI Directive

* Scope 3 CO, responsability

ievi

Track KPl measures

Set bold but feasible targets

Define annual KPI targets to
reach targets

Integrate sustainability KPI in
business KPI for most success

22

Execute sustainable
value chains

Put together a centralised
sustainabilty team

Define concrete projects

Engrain sustainability in every
aspect of company

Learn to think in
Circular Economy

* Analyse reuse of material
* New business models

* Find competitive edge

BISCI
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Dow Jones

Sustainability Indexes
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Use EcoVadls ratlng asa ratm
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PLATINUM-
2021

ecovadis
g:tsirt]ginability

g Gouln
[ 2020
| ecovadis

\ Sustainability
Rating
g
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SILVERK O
[ 2020)
\ ecovadis

’Sustainability i
Rating

A sronzill k

2021
| ecovadis
: ggtsirtjginability

Sustamable
companies

Top 1%

Top 5%

Top 25%

Top 50%
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EcoVadis is established & widely used
Use for yourself & your supply base
Requirements are to

* adhere to a mandatory Code of Conduct

* accept a EcoVadis self-assessment

* regular audits

* deliver transparency in CO, data

“How to go towards

top 1%?”

BISCI
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Stage gates
L1-L5
. Project being e
Ideas being planned and T Impact Impact
Ideas # turned into repared for implemen- pac P
initiatives prep. tati accruing accrued
approval aton
Milestones Idea sized Prioritized for Approved for Major activities Fully realized
planning implementation completed
* Any idea generated * Idea analyzed for = Project approved = All key activities to * Value captured at

with high level feasibility, TVO and signed-off by realize savings annualized rate

estimate of impact impact and risks the relevant completed (e.g.,

(entered into * Project’s owner General Manager contract/ PO signed,

tracking system) identified and being policy changed)

« Detailed implemented * Savings valuation
implementation plan approved by TO
developed * Project-specific KPI
changed sustainably
(over 3-month period)
) Value identification S Value capture :

Vievi 2 BISCI
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. . . Target Target
Financials 1. Business impact: Supplier 1. Partnerships Procure_m ent Excellence Eg?_ Prucesse.s EET_
* Total Annualized Savings . + Koy supplier agresment 1. Compliance/Internal Audit &L |} 1. P2P efficiency &0
i . Relations ¥ supp g - Zero high non-conformity incidents 0 - Spend coverage
* Incremental Annualized Savings (% of Wire Rod spend) 2. Risk Sgurcing Qroaﬁtiveness (% materials ordered
*  WC - payment terms +  Roll out key supplier agreement * _— 0, - : .
2. Enablersioperational: <~ (steering committee innovation, relling fon -201DTEV¢|0|D tge mitigation plans for the 100% wnhTﬁourcn;,:1 de??ed mPSF,SPP Ct):?torelpri comtegu‘])
«  Competitive edgefindices (month report embadded in <> + % Suppliers code of conduct (% of spend SR S - 'hroughputtime or stock materials
business) s Supplier Requirement Manual (Top 10 sy 3 Quality _ longer than 5 working days
jo | +  Ontime dalivery “goods” categories) - # Supplier audit (current suppliers) 20 - # of eSourcing events versus # SAP
% - # Supplier audit {(new suppliers) 5 contract renewals
- Supplier Requirement Manual % 80% |l 2. Select and implement
spend coverage (critical materials) new connectivity platform (Wire Rod)
Procurament | 1- Compliance/internal Audit Sustainabil ity 1. Compliance - Supplier Evaluation:
Excellence * CoC accepted by all B4 and above +  Comply with GRI G4 guidelines (impleme - Send results to the suppliers 95% || 3.Preparation for enhanced functional
*  Zero high non-conformity incidents 2. Supplier assessment » Collect the action plans for C+D ratings 100% || effectiveness and efficiency
2. Risk +  Ecovadis: implementation of agreed actiol = Follow-up the action plans 100% || - % critical gaps versus standard resolved
—I + Establishing the ERM plan on identified cases of single vendors = 458) - Specifications - creation of a spec. for each 100% |} (16 activities needed to close gaps, i.e. 106
- sourcing & execute in year cases @ * Ecovadis: enroll new vendors (2 Latam, 2 | critical raw material for each supplier |_actions across the plants)
- Q 3.Audit o Asia, 6icategory) Sustainability Target Target
— * #Suppliers audited together with quality department 2017 || 1. Talent management and well maintained 2017
- Bekaert Code of Conduct 100% || succession planning and execution
Processes 1. P2P efficiency {supported by the purchasing policy) People Scl:)%[:i:F 50% 75% - Supplielt Code of Conduct - % spend coverage BD:A, (Review _and follow up by quarter on Completed
* PO coverage Conduct total spend coverage  total spend coverage|| - WCOVad!S —Spend Cp\rerage 40% Succession plans with anticipated cases)
* PO creation efficiency - EcoVadis - Av_eragg |mpr0vem¢nt on scores (1A 2. Procurement Academy
* PO output efficiency Bekaert " 100% |- GRI G4 guidelines implementation of agreed 100% || - Focused Purchasing Training Curriculum 100%
H H P Code of (] actions _ - . ~
. # E:(cep“ﬂn flowsfotal invoices O O 0 i development Fe——— i _ ; i 5 (Sustalnablllty, GR', Suppller audit fO”U‘I'\I'—Upi
2. Select and implement new connectivity platform - Conilict Minerals: compliance to 2017 100% Project management, Finance for
3. Supply Chain processes/S&0P, Design & rollout % E 350, |ICFSI_CMRT versions non-financials)
NAM/other businesses EcoVadis dovsiomment spend coverage
CONTINUOUS CONTINUOUS CONTINUOUS CONTINUOUS CONTINUOUS
IMPROVEMENT IMPROVEMENT IMPROVEMENT IMPROVEMENT IMPROVEMENT
Global Global
GRI 3.0 GRI 4.0 GRI 4.0 GRI 4.0 Sustainability Sustainability
' #13 KPl at P #19 KP! at Pr #19 KP! at Procurement Standards Standards
# KPI at Pr #KPI at P
Confiict 100% 100% 100% 100% 100% 100%
Minerals Tin Suppliers Tin Suppliers Tin Suppliers. Tin Suppliers T o (dlrecl,)( 1m (direl:l,)‘
ungsten Tungsten
e, 20 20 30 35 40
e 100% 100% 100% 100% 100%
Evaluation No KPI Action Plan for C + D Action Plan for C + D Action Plan for C + D Action Plan for C + D Action Plan for C + D
Suppliers Suppliers Suppliers Suppliers Suppliers
Supplier 0, V) 0 0,
Req"i'ement ﬁlg rli‘l):’,:l Top 60 spend cswgrag/:l:mlcal spend cguv?rag/?:nll:al spend cgtw?rag/:crilical 5pend1cgegge/(:mmal
Manual criical suppliers suppliers suppliers suppliers suppliers
2015 2016 2017 2018 2020 2025
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Clrcular Economy as a. solutlon ’

(m. | rodi

Encouraging
companies to take
on responsibility

Decoupling
resource use and
economic growth

Supporting quality of
life by using extracted
stock more efficiently

Vievi

" é‘ FINITE MATERIALS

PARTS MANUFACTURER

4

PRODUCT MANUFACTURER

}

SERVICE PROVIDER

-

STOCK MANAGEMENT

RECYCLE

SH/
REMA UFACTURE
REUSE/REDISTRIBUTE

MAINTAIN/PROLONG

COLLECTION

v

MINIMISE SYSTEMATIC ELLEN MACARTHUR
LEAKAGE AND NEGATIVE
EXTERNALITIES @ FOUNDATION

28

(Re)designing analogous to the
natural ecosystem

Keeping material at the
highest utility over the entire
life cycle

Focusing on designs, services
and access

BISCI
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Hierarchy of 10 R Strat'egi\é“s, of the Circu

Ease to . . Value
hanoe 10 R strategies of Circular Economy Recovered

Most difficult Greatest

R1 - Refuse: prevent raw materials use

R2 - Reduce: decrease raw materials use
R3 - Rethink: redesign for circularity, renewable resources
R4 - Re-use: design for using product again and again
R5 - Repair: design for maintaining and repairing product
R6 - Refurbish: design for ability to revive and refresh product
R7 - Remanufacture: make new product from existing product(s)
R8 - Re-purpose: re-use product for different function
R9 - Recycle: salvage material streams with highest possible value

Least difficult R10 - Recover: incinerate waste with energy recovery Least

Vievi 2 BISCI



Opportunltles |mplement|ng Circulz rlEc"

a.% __’1_

Emerging field Regain control New revenues Increased retention
8.6% of our economy is Procured materials represent New customers attracted by Client retention via image or
circular...therefore there are  40% of consumer manufacturing circularity, convenience and/or  longer relationships in PaaS or
business opportunities to make costs. Better use of resources is sustainability. buy/take-back contracts.
the other 91.4% circular. (CTI, a major cost reduction
2020) opportunity. New revenue streams related to Employee retention of talented
CE is a source of innovation and Maintaining ownership of valorisation of waste streams and purpose-driven individuals
collaboration products or regaining access and (by-) products.
secures future supply and
Ensures long term hedges against price volatility of
competitiveness and resilience future resources.

evi . BISCI



* Set goal of making 95% of its car parts recyclable
by 2030

* Already have a closed loop in one plant:

their supplier gets back the direct steel from BMW,

and produces the same quality of steel

* Advantages:

- Production process takes less energy

- Cost reduction for supplier and producer

e BMW is named sector leader in Dow Jones

Sustainability Index (2020)

Vievi

31
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Shift industries, e.g. DSM
oA (Nl W o AT
SUCCESSFUL TRANSFORMATION FUTURE- DSM-Firmenich will have four high-performing and complementary businesses,
PROOFING DSM each with leading positions and underpinned by world-class science
Coal mining (Petro)chemicals Nutrition, Health & Sustainable Living

Perfumery

Health,
Nutrition & Care

with revenues of €2 Zbn*2, will
continue its development as an end-
to-end partner providing customized
quality solutions that support the
health of peaple ot every ke stage

pSM 5 w.DSM Y DSM

1902

* Dutch State Mines (DSM) evolved from coal mining into profitable Fotul bl

vitamins / Lifestyle >€11bn
* Foresee megatrends of ubanisation, nutrition depletion, what '

people need to thrive - f?ﬁf-.’tf Eé‘ff;;?j Animal Nutiton
* Purpose to do something meaningful i '
* Pleasant side effect: they are no longer dependent on cyclic basic

chemicals

CONSUIMET ExXperiances

* Share price went up from €20 (in 2003) to €185 (september 2021)
* As of June 2022, DSM and Firmenich announced an intention to

merge to become the |eading Creation a nd in novation pa rtner in Sustainable, superior growth prospects supported by innovation and client
e H partnership through leveraging world-class science and complementary capabilities
n Utrltlon' bea Uty d nd We' l-bel ng in fragrance, taste, texture and nutrition

Vievi S BISCI



Is'your

Sustainabilit

Specific benefits Examples (hyperlinks)

1. Manage Risks

2. Reduce Costs

3. License to operate

4. Increase Revenue

5. New business models

6. Productivity uplift

Vievi

Qualifier

Supply chain disruptions costs
Remediation costs (« recalls »)
Brand protection

Improved total cost of ownership
Reduced consumption
Sustainability compliance costs

Cooperative government relationship
Collaborative stakeholder relationship
Increased access to financing

Product/service differentiation
Competitive advantage
Increase in shareholder value

Complete market shift towards Circular Economy
Finding new value propositions
Access to new consumer preference demographic

Attract talent through greater social credibility
Boost employee satisfaction & motivation

Legend:
Differentiator 33

Ethical problems are main hurdle in waste management
Appalachia coal mines cleanup
Patagonia wins circular economy mutlinational award

Bekaert tire cord innovation producing less CO2
BASF drastically reduces energy use and CO2 emissions
Shell court ruling brings high costs (apealing etc.)

Hard and Soft Regulations (GRI and ISSO standards)
Unilever Palm Qil Grievance policy
European Sustainability and ESG investment plan

Levi's recycled jeans brings differentiation
Tesla has a large market cap
Paying attention to ESG drives financial returns

Doughnut Economies by Kate Raworth; Mother Nature
Circular X, e.g. Nike, IKEA, service-based Swapfiets
Oatly, oat-based milk or trend of veganism

Moonen packaging chosen as attractive employer
Young generations aspire to have a job related to
sustainability

BISCI


https://flores.unu.edu/en/news/news/the-crisis-of-waste-management-in-india.html
https://news.bloomberglaw.com/environment-and-energy/modern-coal-mines-cleanup-has-big-unbudgeted-costs-group-says
https://www.up-climbing.com/en/news/dalle+aziende/PATAGONIA-VINCE-CIRCULAR-ECONOMY-MULTINATIONAL-AWARD
https://sustainability.bekaert.com/en/the-environment
https://www.basf.com/global/en/who-we-are/sustainability/we-produce-safely-and-efficiently/energy-and-climate-protection/carbon-management/energy-and-process-efficiency.html
https://www.shell.com/media/news-and-media-releases/2021/shell-confirms-decision-to-appeal-court-ruling-in-netherlands-climate-case.html
https://iso26000sgn.org/iso-26000/about-iso26000/gri-and-iso-26000/
https://www.unilever.com/planet-and-society/protect-and-regenerate-nature/sustainable-palm-oil/
https://ec.europa.eu/info/business-economy-euro/banking-and-finance/sustainable-finance/overview-sustainable-finance_en
https://www.levi.com/US/en_US/blog/article/where-to-recycle-your-clothes/
https://www.barrons.com/articles/tesla-stock-price-51634854997
https://www.mckinsey.com/~/media/McKinsey/Business%20Functions/Strategy%20and%20Corporate%20Finance/Our%20Insights/Five%20ways%20that%20ESG%20creates%20value/Five-ways-that-ESG-creates-value.ashx
https://www.kateraworth.com/doughnut/
https://www.youtube.com/watch?v=WmVLcj-XKnM&ab_channel=ConservationInternational
https://www.nikecirculardesign.com/
https://www.circularx.eu/en/cases/23/ikea-buy-back-program
https://swapfiets.nl/
https://www.oatly.com/nl-nl
https://corporate.moonenpackaging.com/nl/actueel/moonen-packaging-verkozen-tot-aantrekkelijkste-werkgever
https://www.diversityincbestpractices.com/millennial-and-gen-z-job-seekers-the-importance-of-environmental-sustainability/
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Sustalnable practlces h'aVE po,5|t|v'_,f,% mpac;on prdfltablllty

* Areview called The Impact of Sustainability Practices on Corporate Financial Performance (2018)
* In78% of the 132 studies the relationship is positive between having sustainable practices & profitability

* Mainly empirical studies from top-tier papers from developed economies
e Sustainability in terms of Economical, Environmental, Social, Social-Environmental or full sustainability

25%
o
-E 20%
=
=
IE. 15%
; 10% B Literature Eeview
B
] - »
'5' B Theoritical
5% , ..
5 I B Empirical
& I A
s M i Em A
P R R,
P {‘r - _\}'.-:I" -\.!:.'_"‘. —H"".:"I 15 .\I:;‘I,.-' _,‘::l x‘,‘,‘i" - x i
3 I - o P 2 2 - o
15 1 o o 1 1= l{f
Y

Figure 4. Percentage distribution of publications by research type.
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Questions?
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Thank You
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